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The Levitan Pitch. Buy This Book. Win More Pitches. is the definitive how-to
guide for every advertising, design, digital and PR agency that wants to increase
its odds of winning new accounts.

Based on 30 years of pitching for new accounts, I know that there is no such
thing as a standard marketing services pitch scenario. Every client category,
assignment, timetable, budget, search consultant, procurement system, and client
personality is unique.

However... While there is no standard pitch or agency, I know from experience
that there are universal pitch criteria that can be identified and addressed
regardless of the type or size of client, specific marketing objectives, or agency.
To that extent, The Levitan Pitch is designed to deliver one master benefit:

You will win more new clients.

In Chapter One of this book, I discuss the very high cost of failing to run well-
crafted, efficient pitches. The costs of failure include poor agency staff morale,
individual employee burnout, and the financial cost to an agency’s bottom-line
that comes from the cost of participating in four-month agency searches and
funding an agency’s annual business development plan. This chapter tells the
story of Saatchi & Saatchi Advertising’s “The Worst Advertising Pitch Ever”.

Chapter Two offers an escape hatch. You should not pitch every account that
comes knocking. I give you a handy tool to gauge both the value of the
prospective client and your agency’s chances of winning.

Chapter Three begins to help you position the pitch for success. We look at the
essential facts of the pitch and dig into understanding the client’s mindset by
understanding the type of assignment, type of relationship they are looking for,
and what type of agency will fulfill their needs.

Chapter Four delivers the list of “The 12 Deadliest Presentation Mistakes”. These
are identified pitch killers that come from my personal experience and the
experiences of agency CEO’s, clients, and search consultants. The accompanying
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cartoons wouldn’t be as funny if these mistakes were not being made over and
over, even by the most sophisticated agencies.

In Chapter Five I lay out thirty short but very sweet suggestions for how to build
a brilliant presentation that I know will greatly increase your odds of winning.
These ideas cover three core elements of a successful pitch: process management,
content development, and how to deliver a standout presentation. Each rule is
supported by a tip or insight that offers a fast way to achieve your objectives.

Chapter Six is all about don’t take my word for it. This chapter brings in valuable
learning via fourteen interviews with a range of communications industry
experts. It is informative and often mind-blowing to hear the pitch related
experiences and advice of agency search consultants, compensation experts, an
ex P&G procurement executive, a negotiation trainer, the 4A’s, the Association
of National Advertisers, a silicon valley presentation guru, a leading agency
strategist, an ex-Nike and W+K executive on building chemistry, an IP lawyer on
who actually owns your pitch ideas, the CEO of a London advertising agency,
and the CEO of an independent agency network who has been on both sides of
the table.

Finally, I’ve included insights about all too common agency pitch mistakes from
16 of the world’s leading search consultants.

I hope that you will find the book informative, insightful, occasionally humorous,
and most importantly, a good read that ultimately results in more wins for your
company.
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services pitch scenario. Every client category, assignment, timetable, budget, search consultant, procurement
system, and client personality is unique.

However... While there is no standard pitch or agency, I know from experience that there are universal pitch
criteria that can be identified and addressed regardless of the type or size of client, specific marketing
objectives, or agency. To that extent, The Levitan Pitch is designed to deliver one master benefit:

You will win more new clients.

In Chapter One of this book, I discuss the very high cost of failing to run well-crafted, efficient pitches. The
costs of failure include poor agency staff morale, individual employee burnout, and the financial cost to an
agency’s bottom-line that comes from the cost of participating in four-month agency searches and funding an
agency’s annual business development plan. This chapter tells the story of Saatchi & Saatchi Advertising’s
“The Worst Advertising Pitch Ever”.

Chapter Two offers an escape hatch. You should not pitch every account that comes knocking. I give you a
handy tool to gauge both the value of the prospective client and your agency’s chances of winning.

Chapter Three begins to help you position the pitch for success. We look at the essential facts of the pitch
and dig into understanding the client’s mindset by understanding the type of assignment, type of relationship
they are looking for, and what type of agency will fulfill their needs.

Chapter Four delivers the list of “The 12 Deadliest Presentation Mistakes”. These are identified pitch killers
that come from my personal experience and the experiences of agency CEO’s, clients, and search
consultants. The accompanying cartoons wouldn’t be as funny if these mistakes were not being made over
and over, even by the most sophisticated agencies.

In Chapter Five I lay out thirty short but very sweet suggestions for how to build a brilliant presentation that
I know will greatly increase your odds of winning. These ideas cover three core elements of a successful
pitch: process management, content development, and how to deliver a standout presentation. Each rule is
supported by a tip or insight that offers a fast way to achieve your objectives.

Chapter Six is all about don’t take my word for it. This chapter brings in valuable learning via fourteen
interviews with a range of communications industry experts. It is informative and often mind-blowing to
hear the pitch related experiences and advice of agency search consultants, compensation experts, an ex P&G
procurement executive, a negotiation trainer, the 4A’s, the Association of National Advertisers, a silicon
valley presentation guru, a leading agency strategist, an ex-Nike and W+K executive on building chemistry,
an IP lawyer on who actually owns your pitch ideas, the CEO of a London advertising agency, and the CEO
of an independent agency network who has been on both sides of the table.



Finally, I’ve included insights about all too common agency pitch mistakes from 16 of the world’s leading
search consultants.

I hope that you will find the book informative, insightful, occasionally humorous, and most importantly, a
good read that ultimately results in more wins for your company.
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Editorial Review

About the Author
Peter Levitan is a serial new business pitcher and has delivered global, regional, and very local new business
pitches for over 30 years. He has a Hall Of Fame pitch batting average. Peter ran business development and
marketing at Saatchi & Saatchi Advertising Worldwide in New York and London, and bought and sold three
of his own agencies (including Portland’s Citrus). He went all-in digital in 1995 to launch online news
websites for Advance Publications and founded ActiveBuddy, a natural language technology company that
was purchased by Microsoft. In addition to “The Levitan Pitch”, Peter wrote 2012’s “Boomercide: From
Woodstock To Suicide” which offers unique financial planning advice. Peter runs Peter Levitan & Co., an
international advertising agency new business consultancy. He writes and speaks about the art of business
development for his blog, industry publications, and events.

Users Review

From reader reviews:

Margaret Wright:

Reading a guide tends to be new life style on this era globalization. With reading through you can get a lot of
information that may give you benefit in your life. Having book everyone in this world could share their
idea. Publications can also inspire a lot of people. A lot of author can inspire their reader with their story or
their experience. Not only the storyline that share in the guides. But also they write about the ability about
something that you need case in point. How to get the good score toefl, or how to teach your sons or
daughters, there are many kinds of book that you can get now. The authors nowadays always try to improve
their ability in writing, they also doing some analysis before they write to the book. One of them is this The
Levitan Pitch. Buy This Book. Win More Pitches..

Gabrielle Ponds:

Spent a free a chance to be fun activity to complete! A lot of people spent their down time with their family,
or all their friends. Usually they carrying out activity like watching television, gonna beach, or picnic in the
park. They actually doing same thing every week. Do you feel it? Do you wish to something different to fill
your current free time/ holiday? Could be reading a book can be option to fill your free of charge time/
holiday. The first thing you ask may be what kinds of reserve that you should read. If you want to consider
look for book, may be the e-book untitled The Levitan Pitch. Buy This Book. Win More Pitches. can be fine
book to read. May be it might be best activity to you.

Alfred Gates:

The Levitan Pitch. Buy This Book. Win More Pitches. can be one of your starter books that are good idea.
Most of us recommend that straight away because this reserve has good vocabulary that will increase your
knowledge in words, easy to understand, bit entertaining however delivering the information. The writer



giving his/her effort to place every word into pleasure arrangement in writing The Levitan Pitch. Buy This
Book. Win More Pitches. although doesn't forget the main point, giving the reader the hottest and also based
confirm resource details that maybe you can be one among it. This great information can drawn you into
fresh stage of crucial thinking.

Elda Ornelas:

Many people spending their moment by playing outside using friends, fun activity together with family or
just watching TV all day every day. You can have new activity to pay your whole day by reading through a
book. Ugh, think reading a book can actually hard because you have to accept the book everywhere? It all
right you can have the e-book, having everywhere you want in your Touch screen phone. Like The Levitan
Pitch. Buy This Book. Win More Pitches. which is keeping the e-book version. So , try out this book? Let's
find.
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