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The European edition of Strategic Market Management has been prepared with
the objective of taking David Aaker’s outstanding and well-established textbook
and presenting it to a European audience. It retains the culture of the original text,
to maintain its accessibility and continue its emphasis on practical action. It has
also kept the compactness, which has made it so popular with graduate and
executive students and managers, while keeping a comprehensive coverage of
major and emerging themes in strategy. The core value of the original text, that
the development, evaluation and implementation of business strategies are
essential to successful management, is also retained in the European edition.

The book is essential reading for any management or business school course that
focuses on the management of strategies. It is especially appropriate for
marketing strategy, strategic management and business policy courses. It is also
designed to be used by managers who need to develop strategies or who run a
small business and want to improve their strategy development and planning
processes.
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Editorial Review

From the Back Cover
“Unquestionably the most comprehensive treatment available on the subject. I found this book unique in its
capacity to benefit executives, planning staff, and students of strategy alike.”
–– Robert L. Joss, Dean of the Graduate School of Business, Stanford University

Create successful strategies for today’s dynamic business environment

It isn’t your Dad’s (or Mom’s) marketplace any more. Business environments once seemed quite stable and
simple. Today, every market can be described as dynamic, and you need to adapt your strategies in order to
counter the threats and maximize your opportunities.

The Eighth Edition of Strategic Market Management is designed to give you the strategic management tools
you need to meet the challenges created by the dynamic nature of markets. Using a variety of concepts and
methods such as strategic questions, portfolio models, and scenario analysis, the book outlines the five
competencies that spark successful, ongoing strategizing:

Strategic analysis—With an emphasis on external market analysis, this new edition illustrates a structured
approach to understanding the customer, the competitor, and important trends that you can apply to your
strategic decision making

Stimulating and managing innovation—Understand different types of innovation and deal with the
organizational challenges involved in bringing innovations to market

Managing multiple businesses—Know how to allocate resources towards businesses of the future and away
from businesses that lack growth potential

Creating advantage—Take a long-term perspective to develop truly sustainable competitive advantages
(SCAs)

Developing growth strategies—Gain the skills to energize, leverage, globalize the business, or create new
businesses

Significantly revised, with a wealth of new and updated material, Strategic Market Management, 8th Edition
remains the most authoritative guide to creating business strategies that will be relevant and compelling to
customers, sustainable even in face of competitive attack, and maximize the assets and competencies of your
organization.

About the Author
David A. Aaker is the E.T. Grether Professor of Marketing and Public Policy at the Haas School of Business,
University of California at Berkeley. He has published over 100 articles and is the author of 13 books.
Professor Aaker is part of the editorial boards of Marketing Science, Journal of Marketing, and Strategic
Management Journal. He received the MIT Buck Weaver Award in 2004 for contributions to the
advancement of theory and practice in marketing science. Dr Damien McLoughlin is Dean of the Michael
Smurfit Graduate School of Business and in 2004 he was a visiting Professor in Marketing at the S.C.



Johnson Graduate School of Management, Cornell University. His teaching is highly regarded and has been
recognised with teaching awards from both the Smurfit and Quinn Schools of Business. He is also a member
of the 4.5 Club for Teaching Excellence at Cornell. His research, teaching and consulting interests are in
areas of strategic marketing, market making and B2B marketing. His work has been published in leading
international journals such as the Journal of Business Research, Industrial Marketing Management and the
European Journal of Marketing. He is a member of the editorial board of a number of leading marketing
journals including Industrial Marketing Management. Professionally he has worked with leading
international firms such as Alltech, Microsoft and Hewlett-Packard.

Users Review

From reader reviews:

Bridgett Killion:

The book Strategic Market Management: European Edition gives you the sense of being enjoy for your spare
time. You need to use to make your capable a lot more increase. Book can to get your best friend when you
getting anxiety or having big problem with the subject. If you can make studying a book Strategic Market
Management: European Edition to become your habit, you can get far more advantages, like add your own
capable, increase your knowledge about some or all subjects. It is possible to know everything if you like
open up and read a e-book Strategic Market Management: European Edition. Kinds of book are several. It
means that, science reserve or encyclopedia or some others. So , how do you think about this e-book?

Lynette Petree:

Spent a free a chance to be fun activity to complete! A lot of people spent their free time with their family, or
their particular friends. Usually they undertaking activity like watching television, planning to beach, or
picnic in the park. They actually doing same task every week. Do you feel it? Do you need to something
different to fill your own personal free time/ holiday? May be reading a book may be option to fill your
totally free time/ holiday. The first thing that you will ask may be what kinds of publication that you should
read. If you want to consider look for book, may be the guide untitled Strategic Market Management:
European Edition can be great book to read. May be it could be best activity to you.

Roy Hanson:

Is it an individual who having spare time after that spend it whole day by watching television programs or
just resting on the bed? Do you need something new? This Strategic Market Management: European Edition
can be the answer, oh how comes? A book you know. You are so out of date, spending your spare time by
reading in this completely new era is common not a nerd activity. So what these textbooks have than the
others?

Arnold Allison:

Don't be worry for anyone who is afraid that this book will probably filled the space in your house, you
could have it in e-book method, more simple and reachable. This kind of Strategic Market Management:



European Edition can give you a lot of close friends because by you checking out this one book you have
issue that they don't and make you more like an interesting person. This book can be one of one step for you
to get success. This reserve offer you information that possibly your friend doesn't know, by knowing more
than additional make you to be great men and women. So , why hesitate? We need to have Strategic Market
Management: European Edition.
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