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As the Middle East continues to grow as a predominant force within the
international marketplace, research into Islamic practices and culture is necessary
to promote business success in the region.

Emerging Research on Islamic Marketing and Tourism in the Global
Economy offers in-depth perspectives on the influence of Islam on consumer
behavior, the travel industry, product development, and the promotion of goods
and services. Focusing on current trends and tools, comprehensive interviews,
questionnaires, and emerging research, this book is an essential reference source
for academicians, entrepreneurs, policymakers, university students, and educators
interested in research surrounding the impact of Islam on business.
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Editorial Review

About the Author
Hatem El-Gohary is a Reader in Marketing at Birmingham City University Business School (Birmingham,
West Midlands, UK) and LM at Cairo University Business School (Cairo, Egypt). Dr. El-Gohary has more
than 19 years of experience in academia, worked as the marketing Director of a multinational company and a
marketing consultant for a number on national and multinational companies. His research interests include:
Electronic Marketing, Electronic Business, Electronic Commerce, Internet Marketing and Small Business
Enterprises. His academic research is published in a number of high quality journals, books, book chapters,
and various international conferences. Dr. El-Gohary holds a PhD, MSc, MRes, PGDip, BSc as well as
PGCHE and is a Chartered Marketer, Certified E-Marketer (CeM), Certified Social Marketing Associate
(CSMA), an AABPP Fellow, CIM member and has a significant record of experience in voluntary work in
Egypt and the UK. Dr. El-Gohary won: The Routledge Best Paper Award 2007, The American Academy of
Business and Public Policy Best Paper Award 2009, Birmingham City University Business School Best
Paper Award 2011, the Ideal Student for Cairo University Award 1992, the Ideal Student for Cairo
University Business School Award (twice for the years 1991 and 1992) as well as SLED Best New Mentor
Award 2007. Moreover, he has been awarded an Honorary Life Membership in UBU.

Dr. Riyad Eid is an Associate Professor of Marketing at the United Arab Emirates University. Dr Eid
received a BSc (Hons) in Business administration from Tanta University (Egypt), an MSc in Business
Administration from Tanta University (Egypt), PGDip (2002) and a PhD in Marketing from Bradford
University (UK). Prior to the UAEU appointment, he was an Assistant Professor at the Marketing
Department, Bradford University- UK, and an Associate Professor at the Marketing Department;
Wolverhampton University- UK. Dr Eids main area of marketing expertise and interest is in the domain of
International Internet Marketing. Dr Eid has published in several internationally recognised journals such as
Journal of International Marketing, The Service Industries Journal, Journal of Euro-Marketing, Journal of
marketing Intelligence and Planning, Journal of Industrial Management & Data Systems, Benchmarking
International Journal, The International Journal of E-Business Research and [Journal of] Internet Research.
He has also attended numerous numbers of International Refereed Conferences worldwide. Dr Eid acted as
consultant to a number of organizations in Egypt, UAE and UK. He is a subject Matter Expert (Marketing)
for the E-TQM collage in Dubai (UAE) and Umm AL-Qura University in Saudi Arabia. Dr Eid was
presented with Emerald Best Paper Award for one of his publications. He is also the editor in chief of the
International Journal of Customer Relationship Marketing and Management and a member of the Editorial
Review Board for a number of international journals.

Users Review

From reader reviews:

Eugene Obrien:

The book Emerging Research on Islamic Marketing and Tourism in the Global Economy make one feel
enjoy for your spare time. You can use to make your capable much more increase. Book can to become your
best friend when you getting tension or having big problem using your subject. If you can make examining a
book Emerging Research on Islamic Marketing and Tourism in the Global Economy for being your habit,
you can get far more advantages, like add your own personal capable, increase your knowledge about many



or all subjects. You may know everything if you like open and read a publication Emerging Research on
Islamic Marketing and Tourism in the Global Economy. Kinds of book are a lot of. It means that, science
reserve or encyclopedia or some others. So , how do you think about this publication?

Ronald Ybarra:

Are you kind of hectic person, only have 10 or even 15 minute in your morning to upgrading your mind
talent or thinking skill possibly analytical thinking? Then you are experiencing problem with the book in
comparison with can satisfy your short period of time to read it because this all time you only find
publication that need more time to be examine. Emerging Research on Islamic Marketing and Tourism in the
Global Economy can be your answer because it can be read by anyone who have those short free time
problems.

Josephine Draughn:

Beside that Emerging Research on Islamic Marketing and Tourism in the Global Economy in your phone, it
could possibly give you a way to get more close to the new knowledge or information. The information and
the knowledge you can got here is fresh from the oven so don't always be worry if you feel like an aged
people live in narrow small town. It is good thing to have Emerging Research on Islamic Marketing and
Tourism in the Global Economy because this book offers for you readable information. Do you often have
book but you would not get what it's all about. Oh come on, that would not happen if you have this with your
hand. The Enjoyable blend here cannot be questionable, similar to treasuring beautiful island. Techniques
you still want to miss the item? Find this book in addition to read it from currently!

Amado Elam:

On this era which is the greater man or who has ability in doing something more are more precious than
other. Do you want to become one among it? It is just simple way to have that. What you need to do is just
spending your time not much but quite enough to experience a look at some books. Among the books in the
top list in your reading list is definitely Emerging Research on Islamic Marketing and Tourism in the Global
Economy. This book which is qualified as The Hungry Slopes can get you closer in becoming precious
person. By looking upward and review this e-book you can get many advantages.
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